
Case History
MedX

SOS eMarketing
760.345.5069
davidschwartz@sosemarketing.com
www.sosemarketing.com
Facebook
Twitter
YouTube
Linkedin

Client: MedX
Industry: MedTech – Light-based skin cancer screening device/software
Markets: B2B physicians, hospitals, clinics
Marketing Objectives: Increase sales inquiries, product/brand awareness
Marketing Tactics: Email marketing, business blogging, Linkedin social media, Facebook, Twitter, 
videos, branding, photography, marketing communications
Marketing Objectives Met: SOS increased sales quote inquiries by 78% within 3 months of the 
program and increased website search engine and referral traffic by over 62% with SEO/keywords, 
business blogging, and Linkedin social media.

Example: Email marketing to list of 67,000 prospects yielded 12% open rate


